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Factors Influence the Use of Logistics Service for C2C E-commerce

Thanpat Yeekhaday, Kanokorn Boonkeat, Chalalai Chukaew

Faculty of Management Sciences, Songkhla Rajabhat University

email: Thanapat.ye@skru.ac.th

Abstract

Currently consumer-to-consumer (C2C) e-commerce has become very popular, especially on social
media channels, and has resulted in a number of related businesses, especially logistics business.
Therefore, the research was on the factors influencing the use of logistics for C2C online merchants. The
objectives of this research are: 1) to study general information of C2C online merchants and 2) to study

A sample of 340 omline “merch3nts

factors influencing the use of logistics services of C2C online merchants‘f349—samp{es--eﬁ-€—2C—dat&weﬁe Was 5Urvegc£1
collected and analyzed using frequency, mean and multiple regression analysis. The results of the study  The data
revealed that the factors influencing the selection of transportation services of C2C online merchants was
consisted of 5 factors: 1) speed, 2) saving, 3) safety, 4) convenience 5) certainty, reliability and punctuality.

There was a positive influence at the significance level of 0.05 (Sig. <= 0.05). The results of this research,

can be applied to the transport business operators in formulating operational strategies and improving the

quality of their business operations. HS\'(WTN mm‘lnfd MY W 0:

Keywords: Electronics Commerce, Consumer-to-Consumer, Logistics Business
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Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimate
1 .909° 826 823 1.55318
2 .908° 824 822 1.55607

a. Predictors: (Constant), TR, PR, CN, SP, SV, SF
b. Predictors: (Constant), TR, CN, SP, SV, SF
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ANOVA?®
Model Sum of Squares Df Mean Square F Sig.
il Regression 4827.748 6 804.625 333.540 .000°
Residual 1020.438 423 2412
Total 5848.186 429
2 Regression 4821.537 5 964.307 398.253 .000¢
Residual 1026.649 424 2.421
Total 5848.186 429

a. Dependent Variable: IU
b. Predictors: (Constant), TR, PR, CN, SP, SV, SF
¢. Predictors: (Constant), TR, CN, SP, SV, SF

99 4 uanan1sadeutyd1AyveIaNNITNEINTal (ANOVA) 55139 auUsnu (Dependent Variable)
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Coefficients

Unstandardized Coefficients  Standardized Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) 2.092 524 3.990 .000
PR .093 .058 063 1.605 .109
SP 221 075 121 2.951 003
SV 196 .084 104 2.330 .020
SF 229 .069 457 3.293 .001
CN 442 104 164 4.245 .000
TR .539 .061 379 8.784 .000
2 {Constant) 2.257 515 4.383 .000
SP 254 072 139 3512 .000
SV 239 .080 127 2.991 .003

SF 235 .069 161 3.378 .001



CN 460 104 A71 4.430 .000
TR 549 061 .386 8.978 .000

a. Dependent Variable: IU
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