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Online Marketing Strategy of Restaurant
Community Entrepreneur in Phra Nakhon Si
Ayutthaya

ABSTRACT

This research aims to study about 1) online marketing
strategy of restaurant community entrepreneur in Phra Nakhon
Si Ayutthaya 2) to study about factors that affect to online
marketing strategy of restaurant community entrepreneur in
Phra Nakhon Si Ayutthaya. The sample group is 369 restaurant
community entrepreneurs in Phra Nakhon Si Ayutthaya. The
research tool is a questionnaire. The researcher used the
descriptive statistics to analyze the data which are Percentage,
Mean, and Standard Deviation, used the inferential statistics for
the Hypothesis Testing which is Multiple Regression Analysis.
The result has shown that 1) the overall picture and each sector
of online marketing strategy both are considered as a medium
level. (Mean 3.30) 2) Service market factors which are Process
Design, Physical Evidence (the impression of customers toward
service providers), People, Place, Promotion & IMC, and
Product, are all affected in a positive way toward online
marketing strategy of restaurant community entrepreneur in
Phra Nakhon Si Ayutthaya at the statistical significant level of
.05.
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IMC) (Anads 3.56) d0quil (Place)  uaswiinauilwusnig
(People) (Aads 3.55) n1vdududa (Product ) (Awade 3.54)
s1aarANlgIaduigndndavdne (Price) (Anads 3.52) uas
aglussaudiunany laun nsrulun1saaniuuuinis (Process

Design) (A1ady 3.33) anAAaAMNLszNLTIINNTINAU

(Physical Evidence) (mm?iu 3.25) sudaIsuLEavlun1519 2
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A1k
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{193aumanusdnig ARAY du 3EAUAIN
Jaauu AnLiu
NINTFIU
n1sududn (Product 3.54 605 3N
s1ALazAT TGN FIUNAZNAN 352 536 17N

fiav3nel (Price)

souil (Place) 3.55 542 Hn
ANSAILETNNITUIUURENS 356 572 N
dad191n9N1930a10

(Promotion & IMC)

WAL TAUSN159nAN 3 55 539 1N
(People)

\AnAMNUseNU1IINR9AAU 305 783 unany

(Physical Evidence)

N9LUIUNTANLULVENS 3.33 668 Uruna

(Process Design)

M 347 511 3N

ningUssavdda 2. Anwriladefidunasianagnsnisnana
aau lataavpissnaunisgsnagurulssiandiuarnisludinia
WIzUASAIE5INUIN 19808 10UFNI9EINANINUINGDNRENS
n1anatnaau lataadrlssnaunisssfaguarulssinnaiuainiglu

Jandanszunsesagsuadeiiaddoynainnissiu .01 ldun
nsruIuNIgaaniuuuudnis (B = 1.302) anAAaAudsenu’l
AMNFAIU (B = .347) WilnougWiusnnsg (B = .244) dauii (B =
273) A15ENLFENN1STELAEN1SEad1TN19N15AAA (B = .181)

wasnaudua1gnal (B = .090) dvnstdasuldaviitindulu
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nagnsniIsnatnaaulatuavylsznaunisgsianurulscsian
U5 TURINIANSzUASAIagsa d N5 adu e lasailae
MAIALINTS LALA NFsUIUNTITADNULUUENIT dNALARAINY
Useriulaandeiiiiu wilne s Liusnisdaruil n1saaadunisune

LAZN13FAFITNINNITAAAUALNNATUTUAIGNAT Lesaaar 95.8
(Adj.R2 = .958) udamailun1s19 3 avil

#1519 3 AdudsEAnEnisonnasLarANAARNAROLNANTEN LV
s90uLUIInNIsNd S uUNaInIalnagnsnITnatInast laliuay
Wdscnaunisgsfaguauldscsiansiuainisluldsuia
WILUASA2DEISEN

dudscandnns

. . anaae
AINEINSOL SE t Sig.

B B

(1usi)

(Constant) .050 .056 .896 371
AELUNTS 1.376 | 1.302 | .030 | 46.055 | .000**
pRIGHITERRE
ANAUARAIW | 342 | 347 | 020 | 15577 | .000**
Usenulaanden
VAU

WUNWAIILANS | 353 | 244 | 027 | 12191 | .000**

dnudl 356 | 273 | .026 | 13.779 | .000**

MIANFUNSUY | o3 | 181 | 027 | 8.407 | .000*
Larn138ad19N9

19618716

N GUTUAT 104 | .090 | .019 | 5.608 | .000**

R=.979 R2=.959 Adj.R2 = .958
F=1398.635 Sig. =.000
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Durbin-Watson = 1.988

v * Itadragnaia .05, ** duadiAunivdiia .01

d9dwauaraisnana
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Jantsfalduvavdnsaanlaiiaguanilyvndadavdauluigeau
wazeuLlEdNaS19AN 1191 fisiagsAa uanainiinas
AudIAAUNITaUUngy as18uA1uavgsianudeyaneal 1a
1A Alaatsuuaneng tagiafinnisanst Wuandu souluesingg
Warnaauduwussufiseuinvedauazfurs Lifinuudoungs
guudialiifionafisagsfaudnislugadidviasaly uansneiu
navIuATouavliey dnBnund (2561) Anu3ad NagNSN1TRATA

IWadSI9AUAINITI U305 Inalszandgaitdau wani1s@nen
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ALATSU9RIUNS Inadszanddanatnagdauluninsinanaglu

LAUNNN  TRaNagNSNIsAaInUaNIsAILad 4.02 laun nagns
2IU1TUAENITNDUFUDIAIINADINTNAT NI15Had1T AN
dAINFUIY UNUNITANTUNIT FIUAUAINITTUSAINS INe

Uszend wudn dnaglussauuinigulfiadnu 3.52  AsauAqu
ANMUINFDN 51A18IMIFANTIAT AMATWAISUENNS NSNS Fu
2131 ANFDIUNNFIULFENIUDINNT LIATUEE ANWENEN Faide
Larlnau1n1s wazaNdaanngairig udaeliiiuingsnalssinn
SrUaMISHiNISANUANALNSIUNIFFNTUITUL DIFTAWIINIIFIU
AIUNITAATIN ATUNTITIIU ATUNTITIANITNSWEINTUURE LasA1U
n153nda

2. ilkanarnuanisdinaniuInsanagnsniIsnainaail lail
davlsrnaunitsgsfanusulszianiiuatnislulvnin
WILUASAIDLSEN LALLA NFEUIUNITADNALUUUZNNS §RAILARAINY
Useriulaanndeiiuiu wilnausliudnisaaiui nasaaasunisane
LAZN15HOFITNNNITAAIALALNNAUTUA1gNFA1 Fadanndaefiy

wuannufuad Kotler (1997, p. 92) leina11391 drudszduni

n13nann (Marketing Mix) éaudsudatAdavlianivnisnaiai
du150AuAN A UFENINITUINA TS INAULIN DN UFUDIAINTY
wa'lauazalusiavnrsvavanarniunguiivung wsihindiuise

AUNTNARNATRLILA 4 Faudsiiniu (4Ps) ldun wansiouad
(Product) 51a1 (Price) aauiivdattain1inisdasaminanandoni
(Place) n1sdald3un1smann (Promotion) siauniin1sAn@Lls
BN dunndn 3 dauds ldun yara (People)  dnmousnig

n1an1W (Physical Evidence) uwaznszuiunis (Process) tia’lw
danAdavnuuulIAand1AunIvn1snatIndla i Taaanwizadiiviy

AU§5ANMAIUNITUENS svttuTvsancan ladniugrulscdunie
A1960a1ALLL 7Ps danmdavtnunatiuivdaaay 1di6a1 sauaulaa

(2558) ladadrulszauntvnianana (7Ps) lidnswasiana1uig

walalun1slduanissa Idndunsuiass (Ded) uavlseansg
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waztdun19n1sliiuanig waciladaus1un1susnIsInNISNTLUIUNIS
nuavsn Wi uardvdruraarnudsannisludnnil suvinly
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