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The Motivation for Using Digital Media on Facebook and Online
Shopping Behavior in Generation Z Group and Income from Regular

Jobs of this Group.

ABSTRACT

The purposes for this study were to study the online shopping behavior and
motivation for using digital media on Facebook in generation y group and income from
regular jobs of this group. The population for sampling group for this study was generation y
group, at the amount of 400 persons, who has income from regular jobs in Bangkok
Metropolitan Region by conducted as the qualitative research in order to collect by
interviewing from persons for using digital media on Facebook for creating to be the model
test and conducted the survey research for the online shopping behavior and motivation for
using digital media. Statistics for analysis were percentage, mean and Chi-square.

The result from this study found that the online shopping behavior in generation
y group was at the high level which related to the motivation in the need for recommendations
for daily decisions to buy products online. The second was the need for product information
on Facebook to be used to chat with people around you.

The result from this study found that the motivation for using digital media in the
need for recommendations for daily decisions to buy products online was the highest level
which affecting to the online shopping behavior of electronic equipment category, and using
digital media for during the time after waking up and during the journey and during leisure
time or free time was at the highest level. The period for using was 40 to 60 minutes. The
location behavior that uses digital media on Facebook is used most at internet cafe, living room
was the second, Content behaviors received product information from the most followed
page. The most frequency of visits to stores on Facebook was 1 to 4 times per month, the
frequency of online purchases in that area was 1 to 4 times a year. The average value per
product purchased online was 1001 to 5000 baht, and the most activity for Generation Y users is
viewing the information on the Timeline page and sending and receiving information in private
messages (Messenger).

The conclusion result for this study was the motivation for using digital media on
Facebook in generation y group was related to income from regular jobs of this group

nonetheless the online shopping behavior in generation y people who have income from
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regular jobs was from the motivation for using the digital media at the Statistical Significance

Level of 0.05.

Keywords: Facebook, Online Shopping Behavior, Digital Media, motivation, Generation Y
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