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Abstract

The objective of this research were to study the demogra actors affecting the use of Grab food

arketing mix (7 P's) affecting Grab food application

application of consumers inBangkok and to study t

usage of consumers jiBangkok. We used quantitative research using an online questionnaire as a tool to
collect data. Thefample group was the population living in Bangkok. Both male and female who had used

Grab food application, aged 18-41, total 420 people.

The results of the-sfudy showed that most of the respondents were female, aged 18-21 years old,

5,000 baht, bachelges™degree and single. For second objective (marketing mix factor

income less t
(7P's)), werfound 1) Product factge-€onsumers chose Grab Food applications because this service were most
useful for consumers. 2) Price factor: consumers chose the most appropriate minimum order setting per

delivery of food. 3) Distribution factor: consumers chose the most availability of services (ability to order

products at anytime). 4) Marketing commuication factor: consumers chose Grab food applications with

discounts or various promotions. 5) P€ople factor: consumers cho e most modesty delivery staffs. 6)

> the most convenient ch

Process factor: consumers ch jel to order. 7) Physical evidence factor: The

Grab food application has classified the food into categories so it is easiest way to order foods.

Keyword: Application, Grab food, Food Delivery, Marketing Mix (7P's) g/é /
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