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FACTOR AFFECTING THE DECISION TO USE MOBILE BANKING SERVICE OF

POPULATION IN PATHUMTHANI PROVINCE

ABSTRACT

This research aims to study factors affecting the decision to use mobile banking service of
population in Pathumthani province. Contain in personal factors and compare the differences between
personal factors and factors affecting the decision to use mobile banking service. Researcher used Mixed
Methodology with Qualitative Research and Quantitative Research. The population used in this research is
400 people in Pathumthani province. The data was analysis in terms of descriptive statistics, frequency,
percentage, mean, standard deviation. Inferential statistics include Independent samples t-test, One-way
ANOVA analysis, Least Significant Difference (L.SD) were applied as statistical analysis tools, and Regression,

at the 0.05 significant level.

The results of the research showed that the majority of the population’ in Pathumthani province
were female, age under 30 years old, single, the level of education was Bachelor’s Degree. Beside, most
of them were employees with the monthly income approximately between 10,001 to 20,000 Baht. The
seven factors of the marketing mix : w, Br_if:_g\, EEC& pﬂc?_g_[i)le affect the who to use mobile banking

—_—
service of population in Pathumthani province were most level in all aspect.

Key words : Decision to use sevice, mobile banking
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