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Abstract

This research, aimed to study the influence of the marketing mix factors affecting the
decision on using the services of Usotel Waterpark Udonthani. The sample size was defined
by using the uncertain population calculation formula of Cochran (Cochran, 1953) at 95% of
confidence level, 5% allowable error which resulted the sample size in this research at 400.
The instruments used in this research were questionnaires for data collection of Thai tourists
came to use services of Usotel waterpark Udonthani. The statistics data were descriptively
analyzed, including means, frequency and standard deviation.

The study found that the market mix factors affecting the decision on using the services of
Usotel waterpark Udonthani were in the moderate level. When each aspect had been studied, it
concluded that the most influenced marketing mix factors were promotion (X = 348), Next is product

(X= 3.43), physical characteristics (X = 3.40), place (X = 3.39), process (X = 3.11), personnel
(X =2.97) and price respectively (X = 2.81).

Keywords: Marketing Mix, The decision, Waterpark
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