N13USEYUIVINTILAUYIA
nsAnwLNamuINIsSeu; Usednd 2565

14

naqwﬁfﬁqiﬁﬁlmﬂaﬂgmwﬂwﬂ (New retail) § Metaverse

a o

aruAnANENsa lun1swasTulunanalan

¢ A

2385785 Imstiyel oula uawmas Unsuiy Sasswnvdns wae dly wagu
WnImedeSauddin

E-mail: Jareephas_j@rbac.ac.th

UNANED

gsnvmUanadelvifivualdulunisudituegaguuse lnaansndsduaningilain-19 7

Haqtugsinuduanadelvl fuulindvinedisioiios uinultunsudsdiusuussdu Hiluuey
sUspmarisuigudanniudsuiuuesulay Jagtumeluladiduniunumuassvswarenis
FuduinusysnfudssalmgAnssunsuilaednaudsutas dedu gefadsndudestinisuuddeu
wwunsAfiugsiauaznagnslunisuimsesdns Wiiusioanmwindendifinsideundaslegng
057 ufaieliausansuauesazifnifiuenudesnsvesiuilag nemalulagidimtoe
atfuayumsuFoRamuusie Weafunaildusulunisudeiy Mudngels Aonisionalulad
suasundsliduiuduanuuueenlad ieusudszaunisailuiliifugn Tnsnsidense

s a v P~

Usgaun1salseninnisteuleesulaivestlatduuulisesse nagnsgsisrudnguuuulng (New
retail) § Metaverse \loifisdanimanansalunisudadulunainlan 49 Metaverse isuddUan
sUuuulmifgiademuuaniauazysraunisallvalg Bauguslae vinunanansudsduvesgsiad
suussuazliunnsneiu Mstowsdudosula (Ecommerce) lé3uarudion vlvinisudedugsia
Fuanfuualiuguussnntu fussneunmsmseisunnuniouuiunagnsifiomtesagsivlmie
Wisadanuuansaazfindaniwaiunsalunisussty wwadnlan Metaverse filsfuanuaula
diuFuateraiies formndunidudemsgsialvifddnenndios duniannnisssiaduan
suuull (New retail) fitaeasnsdszaumaaifunnsanasdanuamsazaaniuliunguiion

a

AR nagnsgIina  Auanguuuulvdl Metaverse  Faanuanunsalunisudely



N13USEYUIVINTILAUYIA
nsAnwLNamuINIsSeu; Usednd 2565

New Retail Business Strategy to Metaverse

for Increasing the Competitiveness in the Global Market
Jareephas Juthathanan, Thaunjai Sangthong,

Nuthatai Akaratanataechasit, and Samai Poloun

Rattana Bundit University
E-mail: Jareephas_j@rbac.ac.th

ABSTRACT

Modern retail business tends to be fiercely competitive. Especially after the end of
the Covid-19 crisis, the modern retail business has a tendency to grow continuously But the
trend of intense competition both at home and abroad including competitors from online
stores Today, technology plays a role. and influencing daily life, resulting in changes in
consumption behavior. Therefore, businesses need to adjust their business plans and
management strategies. to keep up with the rapidly changing environment including to be
able to meet and fulfill the needs of consumers by bringing technology to help support
operations in various fields to create competitive advantages new era retail. is to use
technology to empower offline retailers. to provide a new experience for customers By
connecting the experience between online and offline shopping seamlessly. New retail
business strategy to Metaverse to increase competitiveness in the global market. Metaverse,
a new retail trend that helps differentiate and new experiences. to consumers in the midst of
intense business competition and no difference Online shopping (E-commerce) is popular.
This makes the competition in the retail business more intense. Entrepreneurs should
prepare to adjust their strategies to find new business channels. To create differentiation and
increase competitiveness. The concept of the Metaverse world that is getting more and more
attention. This may be one of the new business channels that have the potential to develop
a new retail business that helps create a different and more specific experience for

consumers.
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