Jademsnismanaiiianswanansdndulavesuslnalunisidenlvuinnsauenisan
Anwy) Asld
WaNgnsuIMNSgINatdin anndvinisianisgsiamuanuasiisuled
WNINYSTAUTINR

Saritase99@gmail.com

UNANED

[V VI
[ U a A

nguszasdveimIdeaseiliiedny) Yadednuaveyaaiuyana Usenoundg e 81g @01unIn nns

q

ausa seAUnsAne 91w s1elaadeneliiou veafuilaafilvuinisquansaiiaesueaduiansd waziilefnu
Uadenenismanadisianswanensandulaidenlyuimsguenisinezuoadunangd Wunsdnwidunsideds
d1579 nquinesnsienguyuilasfinlvudnisietrslauinmsiiquanisainezueaduiansd $1uau 400 au Tu
FBnsquiegrsuvunuazain indeadeildluns@nviduuvuasvan addildlunsiesizideng 1.013
Ainngidnuvazdeyadiuyanavenguiedis Tagldraud Afesas 2. meesgisziunuAniureingy
Hetdeladomamsnaalidiade uardudsavunnsgiu 3. mylleneinsdaduladenlduimsgudnis
weruead 1Aady wardmdoauumnsgi 4. mlleseitadediuyea fuadenisinduladenlduinis
AugNIABENEad Uyl 5. NMTIATIENBNENaTeINITUTMIgNAENTUSMENIEUIUNIT NanTITeNUI Ny
fegednnndumemds anunmlandudiuinn nsnweglusedudsyyesiludunn andmdudisvnis

wilnausgiamia ngudieddiannudadiulaesiunedatenisnainiifidninadenisdeduladenlduinig

Audnisinezteadunzd sglussAuiiiiuiienn Anadewiniu 3.94 dundesuuuinsgiu 0.452

Adfe : Tadenenisnain,msdindula, nsidenlyuinisauenisen



Marketing factors that influence consumer’s decision making in the use of

shopping center services.
Sarit Tase

Bachelor of Business Administration Program Retail Business and Franchise Management

Program

RatanaBundit University

Saritase99@gmail.com

ABSTRACT

The purpose of this research is to investigate the personal data factors such as gender, age, marital
status, education level, occupation, and average monthly income of consumers who use the services at
The Mall Bangkapi Shopping Center ("The Mall"), as well as the marketing factors that influence consumer
decisions making to use the services at the Mall. This research is a survey research that collects responses
from a sample group of 400 people, each of whom is a consumer who receives or is accustomed to receiving
services at The Mall. In this case, using a convenient sampling method and the study tool was a
questionnaire poll. The statistics which are used in data analysis include, 1. Analysis of the characteristics of
the personal data of the samples by using the frequency and percentage 2. Analysis of the opinion level of
the samples on marketing factors by using the average and standard deviation. 3. Analysis of the decision
making in the use of the services at The Mall by using the average and standard deviation. 4. Analysis of
personal factors that affect the decision making to use the services at The Mall. 5. Analysis of customer
relationship management affects. The results of the research were as follows: The majority of the samples
were female, the majority of their marital status was single, the majority of their education was at the
bachelor's degree level, and the majority of them worked as government officers and state enterprise
employees. The sample group had a high level of agreement on the marketing factors that influenced the

decision to use The Mall's services, with an average of about 3.94 and a standard deviation of about 0.452.

Keywords: Marketing factors, The decision making, Use the services at shopping center.
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