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Experiential Marketing Strategies Influence Customer Decision
Making Based on Cultural Accommodation Business in Amphoe Mueang

Sukhothai, Sukhothai Province within the New Normal Era

Weerayut Junsing
Rattana Bundit University

e-mail: weerayut_j@rbac.ac.th
ABSTRACT

The research of experiential marketing strategies influence customer decision making based on
cultural accommodation business in amphoe mueang Sukhothai, Sukhothai province within the New
Normal Era aims to study the customer perception on the service provided in the cultural
accommodation and the customer satisfaction on the experiential marketing on cultural accommodation
business in amphoe mueang sukhothai, Sukhothai province. This research is the quantitative research —
survey research on 100 Thai tourists who had been experienced on cultural accommodation business in
amphoe mueang sukhothai, Sukhothai province. The research tool was questionnaire, and the data was
analyzed by descriptive statistics such as percentage, frequency, mean, and standard deviation.

The research result showed that The perception level on the service provided from cultural

accommodation business in amphoe mueang sukhothai, Sukhothai province was at the high level,

especially on the purchasing environmental X' = 4.44). the customer satisfaction on experiential
marketing strategies influence customer decision making based on cultural accommodation business in

amphoe mueang Sukhothai, Sukhothai province was at the high level especially on the aspect of sense

X = 4.39)

These can be reviewed that the most effective experiential marketing strategies influence
customer decision making based on cultural accommodation business was the sense of heritage
surrounding all hotel area including with historical architecture and the unique service provided that can
show in the sense of local culture. It means that cultural accommodation entrepreneur should transform

the intangible product to become tangible in the way of “Sense of Heritage”.

Keywords: Experiential Marketing, Decision Making, Cultural Accommodation Business
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MNMsANY nagnsnsnaasszaunsaliideaienisinauladeniiinideTnusssuvuinnaiiuaz v
dousnaiiosaluiy Smiaglusie Tugaanuunilus (New Normal) adsdl wuingusegneilldluniside $1umu
100 A dulyaidumamds ogsening 21-30 ¥ msAnwidniTygeg aanuamlan WulniFoudnAnwid
selsiadedinia 10,000 v giduuegaamie Jureunavauleunouvuuvdeiondivriansssuvesimin
gluivunniigade aneuusiAmansaluvis unasteyavieaiiorildunniigado umedidn aulslunisidisou
Ansamioafisndeszaunmsalsuuszsind manadiey dndvigidumaniunguiiiou Marelumsvieniieands
a¢ 1,000 - 2,000 v

M7 1 5EduNssuINsUnsvesssiaTiniBsimusssuvunnatazvungen luwasnaiios fmin
alfy nmsan LieneuTnguszasdlunsfinwnssuesdusznoumameninuazuinisvesgsiaiinideiansssy
vnananuazvungeu Tudunawdesalaviy Janingluie

A AT X S.D. nsulana
1 dum (Products) 4.31 0.54 11N
2 AuAnYeddum (Quality) 4.35 0.52 )
3 37A1 (Price) 4.14 0.68 41N
4 vhuaiisa (Location) a.41 0.59 nn
5 nsdndsduan (Delivery) 4.38 0.55 110
6 Aanssun1sRanniivn (Activities) 4.33 0.60 170
7 madenlunisdndula (Range) 4.29 0.56 11N
8 anugnirelunisie (Accessibility) 4.28 0.57 110
9 A13UTN5 (Services) 4.30 0.61 N
10 anmnndenlunisde (Environment) 4.44 0.52 41n
11 Anunelilesvesdun (Availability) 4.32 0.57 110

39 4.32 0.57 110

INAITNA 1 T8AUNITTUINTUSNISYReEINIMNBeimusTsuvuananlazvuInges lulundinaiilies
Jande gleviy awsaunuiinissuinisuinsuniigaludadeiuaninwindeslunisie (Environment) aglusesiu

170 (x_ = 4.44)
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a

M13199 2 seAuanuianelalufanssunisnataleussaunisainlasuaingsianinidainusssuvuin
nankarvuIngen lulndnneies Jwminalurie Wenauinguszasdlunmsfinwvinmseaindelszaunisalddnna

sen1sandulafeniinidainusssurwnnatarvungen sneiloswleris Saingluvi

fiu Uadenismanadieuseaunisal X S.D. Asudana
1 mseaaeussaunsalainUseavmduna (Sense) 4.39 0.52 170
2 MIwAaleUsEaun1saanAusan (Feel) 4.37 0.55 110
3 mseaadisuseaun1salannanuAa (Think) 4.34 0.53 110
4 MSAaeLTeUsEAUNISaINIeNISNSEVa (Act) 4.24 0.58 110
5 pseaiadsUszaunisainianisidienles (Relate) 4.31 0.51 110
374 4.33 0.54 N

91NA5199 2 sedumuianelalufanssunisnatadeussaunisalilasuangsianindeinusssuvuin
nauazvungen luwnginaiiles Jminglurie eneuingUszasAlunsfnyinisnainlelszaunisaliidviana
sensindulaiieniinieTausssuruiananuazvuinged dunailesalavie Jmingledis wudl n1snanald

UszaunsalannUsvamduda (Sense) fviswasensairesmuitowsla agluszauann (X = 4.39)

M137°9% 3 HanTlATIedeyasEAuANTitnelasuN TRaIaviBui B sEaunsalinvio e Ny

v
Yo A

Aanssudseasugunniilve Weduwuneendusesiuaunsaasunglassl

D) Uadenismanadeuseaunisal X S.D. msuvana
nsna1AelszauN1saianUsEamAuRE (Sense)
1 AuEldfnudmdausssufianuananinenssuaeluiin fihaula 438 051 N
2 duidldfeussomanindenesaninusssy MivanzaudegUuuuiinids 444 050 N
TUUFTIH
3 dudldfennduiinidaiausssudauruazAud :1nnsuinsves 436 0.50 N
winnumzauselondn vl nusssuviesdy
59U 4.39  0.52 aly
n13RaIALBUsEaUN1TRIaINAINIEN (Feel)
4 anwiEnUsziivlansdousufievgu vinadutues mmdseiladiin 441 053 N
Snduiinlhnda
5 flenumagiildidenlduimsiiindeiausssy Snsiiauensdnisild 432 055 )
wasgruruaenfouasaueunsie anushilaluing
6  farwguildidenuinisivindeianssan vinunaweuduiaussalne 437 056 0
finssanAenny dudalddsynasioafinna
59U 4.37  0.55 1N

A159a1AL39USTEUNITAIANNANNAR (Think)
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U9 Uadenisnanalisuseaunisal x S.D. nsuUana

7 IMSUEUBUSTENMAMTANA YN LRUANINITHALAINUANFS19ETTAN 431 051 170
AT URIAANIIMUDITYTT TR
8 inmuAe aulansiufanssuneTaussunanuA gL e 435  0.56 170

suawszaunisalnsdlunsiteudTausssy

9 AnnwAndesemiieaiunsduneneyinYinmsssviesiy :inmsden 437 053 )
niiwnideTansssy
ERLY 4.34 0.53 4N
A1NANALBIUSTAUNITAININTSASEYN (Act)
10 ynassidumandaiaglasty vudeanlduinsinniBeaussy 7 4.33 051 N
viuilszaunsalitn wssviulesuny Ussviulaausiosnduanan
11 ndwensedrnuussrivlafifinenisunfinndeTausssy 423  0.60 7N
12 wWismdudumilduionssumeTausssurosdunelufinn edwahiawe 417 0.62 110
37U 4.24 0.58 an

AsRanLdeaUsTauNIsaInIenIsianles (Relate)

13 fmsnausuidedimsaiaeiotongueaiisndsinussssuiuiiin 429  0.54 gy
\BIUTTIY

14 findeiausssuvesimingluiy vilvinuliSessvdeussiiuluyaaeiu 429 0.50 N
dleuld 1y muAdnsananuvesiiin AanssumeTausssuiosiu uazns
Uimsiseiiula

15 nsundoudminglate viliiududnniewesmsduneneying 434 0.50 el

Sausssuneu wszlasulszaunisainisvieaiien suduadouing

Nusemseyinyinussulvey

334 4.31 0.51 an

nanFnneideyasziuauimelaluianssunismainidessaunsaifildfuaingsiafiinideausssy
guanakazaungon lunsunaidios Smingluite Wedmuneenifumedu
namsieeideyaieIfunsnanailsUssaunisalannussamduia (Sense) favEwasonisainsanudia
wela aglusedunin (x = 4.39) efinrsandusedosam wudh msdudaldfeusseimeanindeudmsan
fanszw AvnzansegUuuuiiinideinusssy eglussdun (x = 4.49)
nanileTgiteyalAnafunisnainidsussaunisalanneuian (Feel) Tovdnasdensaiianiudionsla
agluszAuLIN (x = 4.37) deRnsunusededonu wui mnwdanUszivlamsdeusuiiougu vinsiduiuies
anaseituladivn faniduiiunlinda eglussiuann (x = 4.41)
nanseszideyaisafunismainidsusaunisalainanudn (Think) Svdnasdensaiianiudionsla
ogluseduann (x = 4.30) fofinrsunfusiedediann wuin ineufndesenifisatunisdunenoyiny
fasssuviosdu mnnisdoninfifniBeinusssy eglusedun (x = 4.37)
nanTileTgiteyaieafunsnaiadsUssaunisainanisnszyi (Act) Sdvsnasenisaiianiuiionela
ogflusziuann (x = 4.31) auddiu ifefinnsanidusedednu wuh ynadafidumeandmiaglodte viudomn
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THusnsiinidsiausssn Mvusiussaumsaiiia mszvild$ua Ussivlasudesnduindn oglussduan (x
= 4.33)

nanFIATEideyalieIfunsRaInIBsUszaunsainiensidenles (Relate) Tovidnasionisaiianmudia
wela agluseiunn (x = 4.31) definsandusetorom wui mauideusmiaglust adeividlignéndu
druvilsveansduneneyinginmusssuviosiu mneglduuszaunsainisvioniion sududouifdnusenis
o3 inussnilne ogluszdunnn (x = 4.30)

dsunauazaniusiena

Mmuaifeadell nudnduinveafieaflfrnuaulaluninde niiiniBelausssn Wunduiorimuiiion
91938314 21-30 U enafuiladeanandnsAuinsvesiiinideinmsssuvuanaaazuingen Ailsangesten
finguemguansaldield uandleemeithfonsivy nuihdwnedolunisdedmalunisindulaldeluns
Fonlduins wiillegsiedenuin Jedusnusianduldatuayunissuiduuinns dustananlein sedunns
Trsnsildunnsguvesiusneugsiainidsamsssuvunanaruassunndenddlifuiiairsanufiaonels Tuns
Fonlduinisantdnvioudier Madlazfuanuaonadadlddn dadeduanimwandoulunisde (Envionment)
RendosiuanufismelalulufenssumsnamdaszaunmsaliildsuangshaiiindsTausssuvanaauas v
dou Tuwmsuneiiios Sminagluvie Tusunsduialdfaussonmanindeundasaniansssy Avsnzaudeguuuui
Wndeiansssy Wudsduatugaeiuliiuivnidsinusssumnananuazsunngeuldegned

fedu nagmsnismanaidsUsyaumsnifidmadenisdnauladendindsianusssumunnaruasunagen
suneifiesgluie Sandnagluvie lugarnuundlu (New Normal) fidswasienisiuiuazneliinnisdndulaves
anf Ae nagmdnismanmilUsaunisalanuszamduda (Sense) fideansgunuuiiindeausssuliignandudals
feussemanadoudmsaninusssuimanutaziiadla ananinenssuameluiivin annsuinsveaminaud
wnzauselendnwaliusssuviesiu adsassaninidudaiinnuduiiniegvinunardanndeuiidunsanmis
Faus3 (Sense of Heritage) WilmnudmauiAndugusssuansadusiods viefiSonitmunagnémansnaia
FUATUSN1991 Tangibility product

Uaiauauuy

Torauauuranauids defusznounsiiinideiausssuvuianatsuazvngon suneidesgluiie

Fmtnglaviy ansliruddyfunseuiunsairsUszaunsaliiiuseivla Tumadhinfuianssy Suaenades

o

o

= A

fuaudureuvesinvieaiiefidury wazuszivlasoanimuindouuwiansfuisiomsanlan mefmussudil
Foideq ardsnalifinanuduislunssiduiansduiinlfegnadsdu

forauauuresuidoaisiely mefnwluguvesiusznaunislutiafeduaiuamudululiuazdade
guassalunsAniunis sauds Anwdninavenagnsniseainldalsraunisalsenseuiunisdndulavesgnn
gshefiin iledunudadednenmiluiade wazifusuuuuiBsUszdndlunmsfmuinisnaindmivgsiaiiinids

TAIUTTIUVUIANANLAZVUINL DL
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